
PUBLICITY FOR CLUBS - Tips from the AREA MEDIA OFFICERS MEETING chaired by MIG KIMPTON
POSTERS AND FLYERS
· Decide where you will place your advertising. In the text for your poster or flyer be specific e.g. use the full name of NAFAS

· Include  www.kentfloralart.co.uk even if your event has not been placed on the website

· Choose strong image that can be seen from a distance and will draw people closer

· A good cost effective printers is Solo Print, all business is done by email and the cost of postage is included in the price quoted e.g. 1000  1/3 A4 flyers for £77.00.  
PRESS RELEASES
· No more than 2 pages of A4; ideally 3 paragraphs, what, who and when

· Get your copy in early, magazines have a 3 month lead up time.

· Assume the recipient knows nothing about your organisation or event.

· Try to get as much interest in the main subject line, e.g.’ BRIGHTENING UP THE UK ONE BOUQUET AT A TIME’.

· A press release should be factual and informative, no colloquialisms or rambling.
· Try to get a quotation from someone famous or local dignitary who has been to a previous event

· Include an eye-catching visual image, it shouldn’t be too busy or detract from the text; if you are sharing an anniversary or celebration use your imagination to portray the club in a novel way

· Two weeks before the event follow up with a phone call

REACHING NEW MEMBERS
· Always have a supply of flyers or business cards with the club details on, Vistaprint do cards for free. Put a poster and cards in Garden Centres, Hobbycraft or The Range or similar outlets which cater for people who love flowers.
· If you are advertising your club generally, offer members the chance to bring a friend for free to one meeting e.g. print a voucher to give them with their membership card.

· Offer to give talks to WI or U3A

· Open workshops to non-members
LONELY BOUQUET – NATIONAL FLOWER ARRANGING DAY

· In your information to press, include the locations you know will have a bouquet or arrangement

· Attach a printed card  - see nafas.org.uk to download one
· Refer recipients to www.nafas.org.uk and Facebook page 

· Research a local press person and take them a bouquet - if your Club has a TV station or radio station nearby, nominate someone to make a special effort, clubs may want to fundraise for this.


